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Certain themes will continue from previous years, with
some gaining momentum as they become more

widely accepted. Still others will explode onto
the scene as fresh, inventive options for

today's decorating enthusiasts. All of
them will be woven together seam-

lessly by the thread of personal-
ization and comfort.

Color

Color is key in home fashion,
according to Lori West ASID, of
Everyday Spaces, Inc., with red

In the spirit of David Letterman’s much-
loved Top Ten lists, interior designers and
industry experts share their predictions as to
what will be hot in home décor in the coming year.
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shimmering tones and earthy textural
weaves to sleek modern and retro chic
(retro in line and shape; chic in the combi-
nations of current color and texture).
Anderson adds that in addition to varia-
tions on textured leathers, wovens and tex-
tures made from resins intertwined with
bronzed and antique silver metallics will
add a glimpse of glamour.  

Wall Treatments

Madonna’s newly adopted son has one. So
does Andy Roddick.  For years, decorative
wall murals have been popular and cost-
effective ways to change a room’s
appearance.  According to Todd Imholte,
president of Environmental Graphics
which produces the Murals Your Way line
of wall murals, this trend will continue to
gain strength in the coming year. “There’s
no better way to customize a home or office
than by adding a decorative wall mural,”
says Imholte.  “By reflecting your individual
tastes and interests, it creates a very dis-
tinctive look, plus fosters a warm, com-
forting living environment.”

The Murals Your Way website contains
over 5,000 images licensed from world-
renowned artists and photographers.  Also
available are custom murals that can be
made from personal photographs, artwork,
or illustrations. To learn more, visit
www.muralsyourway.com.

Ellen Sideri, founder and CEO of ESP
Trendlab, also recommends hand-painted
murals, printed murals, wallpaper, uphol-
stery, wood paneling or walls clad with a
“skin” of tiles or mirror. She sees “wrap-

taking a turn to the softer side in offerings of
peach, melon, and muted yellows and
oranges.  Blues, greens, aquas, purples and
pinks will continue to evolve and be featured
in both brilliant and more subtle hues.

Sarah Anderson ASID, of Sarah
Anderson Interiors, agrees that this year's
fashion colors will focus more on natural
but slightly muted brilliance in the mineral
and jewel tones, and sees browns remaining
strong as backdrops for more potent
splashes of color for impact and drama.
Based on Pantone’s Home Furnishings
Forecast for 2007, Anderson suggests con-
sumers look for hints of violets within
taupes; deep browns and grays; and hues
like “Adobe Rose,” “Deep Taupe” and
“Grape Nectar” added to the natural
palettes of greens and desert tans. 

Style

Vicki Ingham, senior editor and group
manager of Home Decorating & Design
Books, sees formal and traditional deco-
rating styles enjoying new popularity with
younger homeowners, as GenXers look to
historically inspired design as an anchor.
Pairings of traditional and casual, or tradi-
tional and modern— once the preserve of
high-end designers— will also become
increasingly main stream.  Ingham cites Vera
Wang's new line of home goods for Kohl's as
directly targeted at the consumer who wants
“classic style with a modern twist.”

Textures

According to West, anything goes with
regard to textiles— from opulent layering of
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stone and metal (including wire mesh in
cabinet doors.)

Metal Influences

Stainless steel's dominance as the “in”
metal is over, says Frederick Miller ASID, of
HKM Architects + Planners, Inc.  Warm-
toned, oil-rubbed bronze and copper will
become more prevalent in hardware,
plumbing and lighting fixtures, and will
also take center stage in both large and
small appliances.  In addition, the shiny,
mirror finish of chrome will make a strong
comeback, appearing in unexpected places
like decorative accessories, vases and small
furnishings. 

Environmental Influence

Miller also cites a focus on “sustainability.”
The availability of green products is
increasing dramatically, thereby allowing
professional and amateur designers to
create aesthetically pleasing homes and
workspaces, while minimizing their envi-
ronmental “footprint.” One example of
this is cork flooring.

Comfort

The relaxed yet ultra-stylish cottage look
has recently taken off, adds Remignanti,
with even the trendiest pied-a-terres in
New York, Chicago and Los Angeles
adopting a “lake retreat” attitude.  This
cozy ambiance fosters the prevailing theme
that “every room should be a living room”
of comfort and relaxation.

Courtesy of ARA Content

ping” or “enveloping” rooms as one of the
hottest trends in home décor, as it adds
texture, warmth and glamour to even the
most minimalist setting.  

Functional Design

Today’s consumers are seeking a look that's
beautiful and sexy, but also practical for
daily living, says Scott Yerkey ASID, of
Scott Arthur Yerkey Design, Inc.  Rather
than having a certain style imposed on
them, consumers will continue to design
their homes to reflect their individual habits
and lifestyles. Trevira decorative and uphol-
stery fabrics will be popular options, as
they’re full of life and texture, yet also user-
friendly and functional.

Furniture

Well-designed rooms are about finding the
“wow” factor in combining seemingly dis-
parate finishes, materials and textures in
new ways, according to Furniture.com lead
designer C. Davis Remignanti. Grain,
imperfection, age and character will con-
tinue to dominate wood finishes, with a
focus on time-proven styles rendered in fin-
ishes that emphasize the natural quality of
wood. 

Cabinets 

Paula Peterson ASID, of Interior View-
points, predicts kitchen and bathroom cab-
inetry will continue to boast a more
customized, furniture approach.  Cabinets
will take on a casual look by receiving
painted and glaze finishes, and may also
feature a combination of wood, glass,
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It’s Spring again, and I absolutely refuse to use any cliché that refers to
anyone’s fancy, as tempting as it is to do so.

Instead, I’ll talk about the idea that spring makes us all want to change
everything about our homes. It only makes sense. We spend months
cooped up indoors and when we go back outside, all the colors and
fresh air naturally make us want to change the paint color we worked so
hard on a few years (or less) ago.

Our lead story this month, “Top Ten Home Decorating trends for 2007,”
has lots of expert picks for what the trends for 2007 will be. Here’s a

preview— your new stainless steel refrigerator may be “out,” but your copper rooster weather
vane is back in!

Maybe you’re ready to spruce up your look this spring— if that’s the case, check out Carole
Jackson’s tips for discovering what season you are… you may be wearing the wrong colors!

If the icy roads took a toll on your car this winter, you’ll need to checkout our tips from
CarFax on how to read a car’s vehicle history report, or just to make sure your next car isn’t a
lemon.

And right along with the end of winter… just in case the winter blahs have still got you
down, Dr. Jaques Dallaire has some ideas on stopping negative thinking in our monthly pullout
section. His five Rs (Recognize, Refuse, Relax, Reframe and Resume) will put you in a better
frame of mind.

And last but not least, our Sudoku puzzles continue this month, thanks to strictlysudoku.com.
Special thanks to those of you who are sharp enough to find the “fuzzy” solutions!

I’d like to end this column with a special message to all of our leaders at the IAAP chapter &
division levels: if you haven’t looked at The Trust’s website lately, you’re missing out on a great
new resource. We’ve got articles for download that you can pull and use in your newsletters!
They’re a great way to keep your members informed about all the new projects we’ve taken on
and use the space your newsletter editor’s been nice enough to give you.

Of course, our website (at www.iaap-rtf.org) has something for everyone. Useful links,
forms, downloads and lots of information about retirement, finance, health and lots more.
Enjoy your spring… before you know it, it’ll be time for Tampa and more exciting news from
The Trust!

Janine Riemersma CPS/CAP
Chairman

Letter From The Chairman
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Sudoku is a number game with a simple goal: fill in each grid of nine boxes, each
containing nine squares, with the numbers one through nine until all boxes are
filled. The catch? A number cannot appear twice within the same row or column. 

Our puzzles are generously provided by www.strictlysudoku.com. Try this easy
Sudoku puzzle, and find more puzzles for free at www.strictlysudoku.com. 

Play Sudoku

Easy Sudoku
Number 62,903
Solution on 
page 13.

“Silence is golden when you can’t think of a good answer.”
—Muhammad Ali 

“A woman is like a tea bag— you never know how strong she 
is until she gets in hot water.”

—Eleanor Roosevelt



Rule #2 of the ‘Seven Rules of the Mental Road’ states: “You can’t

not think about what’s on your mind.” In fact, the harder you try to

“not think about” something that is negative, the more powerful and

entrenched in your mind that negative thought becomes, and the greater

the negative influence it has on your performance. 

Recognize

Refuse
Relax

The Five Rs Will H

Stop Negativ

RECOGNIZE Recognizing that you are
having a negative thought is a critical first
step in learning to control negative
thoughts. Consciously increasing your
awareness and vigilance with regard to neg-
ative thinking will aid in the recognition and
control of counter-productive and self-
destructive thinking. You must be “on
guard” to recognize the first signs of neg-
ative thinking in order to crush that thought
before it has a chance to fully form and
strongly take hold of your conscious mind.

REFUSE You must refuse to allow the neg-
ative thought to continue and gain strength
by some positive and defined action (visu-
alize a stop sign in your mind’s eye; snap a
rubber band across your wrist every time
you have a negative thought; etc.). You must
do something to disrupt the negative image
and/or thought in order to prevent it from

The only way to stop negative thoughts is to
shift your thinking to thoughts and images
that are both positive and productive with
regard to your personal performance. Since
the human mind can only process one
thought at a time (Rule #1), you must
actively choose to direct your mind toward
(i.e. focus on) a Dominant Thought that is
positive, productive, and directly related to
how you want to perform. By doing so, you
will deny the mind the processor “capacity”
required to dwell on the negative.

The Five Rs are key words that sum-
marize a negative thought stopping pro-
cedure that can help you achieve this goal.
Each word sets up the thought process for
the next step in this sequential procedure.
Implementing this thought process on a
consistent basis, with intensity, is critical to
successfully learning to stop negative or
counterproductive thoughts.
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ld cars don’t die, they just get resold. If
you're buying a used car, whether from
a dealer or someone who put an ad in
the paper, you'll want to know as much

about it as you can. Even without anyone trying to
deceive you, the vehicle may have problems you can't
see from a simple visual inspection or even a short
test drive.

A vehicle history report prepared by a third party
is one way to know what you’re getting. Combining
information from state DMVs and RMVs as well as
police reports and other sources, a vehicle history
report can give you a comprehensive overview of
where the car’s been.

Here are some things to look for— or look out
for— when you get a report on a vehicle. None of
these things is necessarily a reason not to buy a car,
but you shouldn't make a decision without asking
about anything you see on a vehicle history:
• Many owners. The more garages a car’s been in,

the less likely it’s been lovingly cared for all its life.
Not everyone is as assiduous about car care as you
are. Rental cars and former taxis, for example,
will often have undergone a lot of abuse, although
they tend to be quite inexpensive.

• Location, location, location. Some parts of the
country are more car-friendly than others. Winter
storms (with their accompanying salted roads)
can be rough on cars, as obviously can floods,
excessive heat or even sea air. Cars that have been
where these are common may have hidden
damage.

O
ory Report



11 SPRING 2007

• Name and description. Be sure the car in
the report is the same as the car you’re
looking at. Carefully reviewing the vehicle
description is one way to avoid various
types of vehicle fraud, like VIN cloning. A
cloned vehicle involves using a vehicle iden-
tification number (VIN) from a legally
owned, non-stolen vehicle to mask the
identity of a similar make/model stolen
vehicle. Carfax reports include detailed
descriptions of the vehicle, so you can make
sure the car you’re reading about is the
same as the one you’re looking at.

Watch Out For Cars With Damaged Frames

Consumers who go shopping for a used car could be playing a very dangerous game. The reason?
Unseen damage to the car’s frame could end up putting occupants of the vehicle at serious risk.

A car’s frame is one of the most important safety features protecting the driver and passengers in
an accident. The frame is engineered to work with the car’s other safety components, such as the
seat belts and airbag, to provide maximum protection for all passengers. Any weakness or flaw in the
frame— even movement as little as eight millimeters— can cause the vehicle to react differently than
designed in an accident, endangering anyone inside the vehicle as well as others on the road.

Scam artists end up putting millions of used-car buyers at risk by selling vehicles with damaged
or rewelded frames— but not informing the buyers of the problem or the risks.

Fortunately, a damaged frame can be repaired— if it’s detected and the job is done right. An
improperly repaired frame diminishes the structural integrity of the vehicle and increases the risk of
serious injury in an accident. It may also harm the vehicle’s other safety features, such as airbag
deployment. Frame experts, however, are now using state-of-the-art laser technology to better
detect defects in a car’s frame after it has been repaired. To help you protect your family, auto
experts recommend the following:
• If you’re driving a car and it just doesn’t feel right, it could be there is something wrong with the

frame. Take it to a mechanic immediately to make sure there’s no damage of which you were
unaware.

• Many body shops use outdated methods for repairing cars. Pick a mechanic with state-of-the-art
laser technology, which uses lasers to measure a frame’s correct specs within a single millimeter.

• Before you buy a used car, check its history carefully. Online services such as carfax.com can
help buyers get detailed information about the history of any used car, which could reveal if it’s
been in a major crash. Simply enter the vehicle’s VIN and Carfax will search its nationwide
database and provide a detailed vehicle history report in seconds.
For more tips to help protect yourself and your family, or to get a detailed report on any used

vehicle, visit www.carfax.com.

• Suspicious markings. Keep an eye out for
records of body work that might indicate a
prior unreported incident.
Vehicle history reports from Carfax are the

most comprehensive available. The company’s
database contains more than four billion records
from thousands of public and private sources,
including all Departments of Motor Vehicles
(DMVs) in the United States and Canada and
thousands of vehicle inspection stations, auto
auctions, fleet management and rental agencies,
automobile manufacturers, and fire and police
departments.  Learn more at www.carfax.com.



Summer

The Summer woman has light brown or dark blonde hair without
red highlights. She looks good in rose pink or soft plum lipstick and
rose blush. Below is a good clothing color palette for Summers:

What Season Are You?
Find Your Best Makeup And Clothing Colors

The right color clothes and makeup can brighten your entire look.

According to Carole Jackson, author of Color Me Beautiful, everyone

can be classified as of one of the “seasons”: autumn, spring, summer or

fall. Depending on which season you are, she suggests clothing and

makeup colors that will flatter you.

Visit www.carolejackson.com for more information. You can even order a swatchbook with
your best colors that you can take with you when you go shopping. 

Spring

The Spring woman has light blonde, strawberry or light brown hair
with gold highlights. She looks good in light apricot lipstick and
clear salmon blush. Below is a clothing color palette for Springs:

Autumn

The Autumn woman has red or brown hair with red or gold high-
lights. She looks good in cinnamon lipstick and peach blush. Below
is a good earth-toned clothing color palette for Autumns:

Winter

The Winter woman has brown or black hair without red highlights.
She looks good in fushia or pink lipstick and clear pink blush.
Below is a good clothing color palette for Winters:
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A Place in the Sun... for you!
Vista Grande is the Retirement Trust Foundation’s

most longstanding project. Our “place in the sun”

was envisioned in 1947 by Della Herring, who

contributed the first dollar to fund it.

Amenities at Vista Grande
Many of the amenities at Vista Grande find their

home in the Community Building.The Mildred

Barr Library has books and videos, as well as a

comfortable area for reading by the fireplace.The

Lillian C. Martino Arts & Crafts Room holds quilt-

ing sessions and has an active Project Happiness

group that knits blankets and baby items for chari-

ties.The Community Building also houses an exer-

cise room where we have a monthly class on

using all the equipment.A beautiful gazebo is a

picturesque setting for outdoor gatherings.

Vista Grande Convenience
Vista Grande has all the features you would

expect from any premier retirement community,

including: a coin-operated laundry, private resident

mailboxes, monthly resident potluck dinners, orga-

nized craft activity sessions, convenient free park-

ing, a fully-equipped kitchen for resident use on

special occasions, and a chapter of IAAP just for

Vista Grande residents!

For additional information or a residency 

application, call or write today:

Manager,Vista Grande
Retirement Center
4101 Meadowlark Lane SE
Rio Rancho, NM 87124
505-892-9300

Vista Grande
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Solution to Sudoku Puzzle
(Puzzle can be found on page 6.) 
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